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*************** COURSE SCHEDULE ***************
1.  Accounting I: Fundamentals - 100%
2.  Accounting II: Revenues and Expenses - 100%
3.  Stocks and Bonds - 100%
4.  Accounting III: Financial Statements - 100%
5.  Accounting IV: Working with Ratios - 100%
6.  Managerial Accounting - 100%
7.  Microeconomics I: Supply and Demand - 100%
8.  Microeconomics II: Shape Your Economic Worldview - 100%
9.  Microeconomics III: Markets and Externalities - 100%
10. Macroeconomics: Economic Fluctuations - 100%
11. Macroeconomics: US Fiscal and Monetary Policy - 100%
12. Macroeconomics: International Trade - 100%
13. One-Variable Statistics - 100%
14. Probability Fundamentals - 100%
15. Probability Distributions - 100%
16. Two-Variable Statistics - 100%
17. Regression Analysis - 100%
18. Data Collection - 100%
19. Statistical Inference: Making Data-Driven Decisions 
     - 100%
20. Advanced Statistical Inference - 100%
21. Midterm Exam - 95%
22. Organizational Behavior: Working in Groups and Teams 
     - 100%
23. Organizational Structure and Culture - 100%
24. Theories of Leadership - P
25. Developing a Corporate Philosophy - 100%
26. Business Ethics and Social Responsibility - 100%
27. The Art of Negotiation - 100%
28. Marketing Fundamentals - 100%
29. Marketing Mechanics - 100%
30. Brand Development and Management - 100%
31. Digital Marketing Fundamentals - 100%
32. A/B Testing for Marketers - 100%
33. Pricing I: Fundamentals - 100%
34. Pricing II: Price Segmentation to Maximize Profit 
     - 100%
35. Finance: Time Value of Money - 100%
36. Cost of Capital I: Capital Structure - 100%
37. Cost of Capital II: The Modigliani-Miller Theorem 
     - 100%
38. Capital Budgeting - 100%
39. Modern Portfolio Theory - 100%
40. Valuation I: Discounted Free Cash Flow - 100%
41. Valuation II: Equity & Market Valuations - 100%
42. Project Management - 100%
43. Operations Management Fundamentals - 100%
44. Operations Management: Managing Uncertainty of Demand 
     - 100%
45. Forecasting Fundamentals - 100%
46. Supply Chain Management - 100%
47. Strategy I: Business-Level Strategy - 100%
48. Strategy II: Corporate-Level Strategy - 100%
49. Strategy III: International Strategy - 100%
50. Innovation Fundamentals - 100%
51. Final Exam - 94%

****************** ELECTIVES ******************

************** TRANSCRIPT SUMMARY *************
CUMULATIVE EXAM SCORE: 95%
CUMULATIVE GRADE: PASS WITH HONORS




